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THE DROP:
power isn’t loud. it’s deliberate. collect these capsules and then

go build what they’ll never forget.

Let’s be honest: pricing feels a lot like witchcraft. charge too little,
and you’re cursing your own empire. charge too much, and suddenly
you’re the villain in someone else’s business fairy tale. but here’s the
spell no one tells you — power in pricing isn’t mystical, it’s
methodical.

this capsule is about turning your numbers into a narrative.
banishing the burnout from your bottom line. sprinkling just enough
strategy into your rates so they feel less like a séance and more like a
standing ovation.

because when you price with purpose, clients don’t just buy what you
sell — they buy into your confidence. they feel the energy shift. they
know they’re investing in a brand that’s couture, not clearance.

so grab your pen, pour your potion (whether it’s champagne or cold
brew), and let’s rewrite your revenue with a little magic — the
deliberate kind.

with champagne clinks & chaos-turned-couture,

kristie christensen
founder & CEO - THE CEO SOCIETY

dear friend & she-eo:

COUTURE CAPSULES FROM THE CEO SOCIETY

Kristie Christensen



&MONEY
MOMENTUM

 lower prices = more sales
actually? lowering your prices just
lowers your confidence. you don’t

attract more clients, you attract the
wrong ones. luxury brands never

discount their way to relevance, and
neither should you.

you have to match your
competitors

if louis vuitton worried about what
zara was charging, they’d be out of
business. comparison kills couture.

your prices are about your value, not
their menu.

hourly rates are the only
“fair” way

newsflash: nobody’s buying your hours.
they’re buying your results. sell

packages, sell transformations, sell
impact — but stop selling your time like

clearance rack leftovers.

10 myths that need to die (and what to do instead)
pricing isn’t about pulling numbers out of a cauldron. it’s about knowing

your worth, owning it, and presenting it in a way that clients can’t resist. but
too many queens are stuck under the spell of bad advice. let’s break the curses.

raising prices = losing
clients

the clients who leave were never
your audience. the ones who stay
(and the ones you attract next)

are the ones who get it. every time
you raise your rates, you raise

your authority.

you need a giant audience
first

you don’t need thousands of
followers to charge couture

prices. you need the right ones.
boutique beats big-box, always.

myth 1:
myth 2:

myth 4:

myth 5:
myth 3:
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 every rate you raise
is another spell of
confidence cast.”

&MONEY
MOMENTUM

you should wait until
you’re “ready”
if you’re waiting for a neon sign that
says raise your prices now, this is it.
waiting doesn’t make you worthy.
action does.

discounts prove generosity
discounts prove desperation.
generosity is giving value, not cutting
your worth in half. if you want to give,
add a bonus — don’t slash your crown.

clients only care about
price
clients care about trust, results, and
experience. price is just one part of the
equation — and the right clients see it
as proof of your value.

talking about money is
“awkward”
what’s awkward is running a
business that doesn’t sustain
you. confidence in your pricing
makes sales conversations
smooth, not scary.

you’ll figure it
out later
later is the land where empires
go to die. if you don’t get
deliberate about pricing now,
you’ll always feel behind.
queens don’t wing it. they set it,
own it, and move on.

couture takeaway
pricing isn’t panic. it’s power. when you strip away

the myths, you’re left with deliberate numbers
that honor your worth and signal your

authority. raise the rates, pop the champagne, and
remember — witches don’t beg for business. they

cast confidence, and clients follow.

myth 6:
myth 7:
myth 8:

myth 9:

myth 10:
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the couture pricing spellbook
profit margin & revenue check-in

summon your revenue
(total income this month)

list all recurring or major costs
rent / office / tools: ____________

subscriptions / software: ____________
contractors / staff: ____________

marketing / ads: ____________
other: ____________

total expenses: __________________

 reveal your margin
revenue – expenses = profit

 profit ÷ revenue = profit margin %
profit: __________________

 profit margin %: ____________

 enchant your pricing

based on your margin, which service or product needs
a new spell (aka, a new price)?

offer: ____________ | current price: ____________ | new price: ____________
offer: ____________ | current price: ____________ | new price: ____________
offer: ____________ | current price: ____________ | new price: ____________

your couture affirmation
“my prices honor my worth, sustain my empire,

and cast confidence into every client.”
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